mtCharge Registration Process

Q: How does the mtCharge registration process work for a Brand?

1. The Brand speaks with MarketTime’s Sales or Payment Services team and chooses
mtCharge as their payment processing method.

2. The Brand signs a contract formalizing that decision (mtCharge has no setup costs or
monthly costs; only a transaction fee for each successfully completed transaction).

3. If the Brand does not yet have a MarketTime account, they are asked to set one up,
and provided guidance on how to do so.

4. The Brand is sent this link to establish their mtCharge account with our financial
partner, Balance Payments. This includes providing their banking information so that
funds are deposited into their account after they execute charges using mtCharge.

5. The Brand then receives an email from MarketTime that looks like this:

Subject FW: mtCharge for Stream/MT

Hello, a
We are happy to inform you that mtCharge has been enabled for your account!

To help you fully utilize mtCharge to process payments and streamline workflows with your sales team(s) in both Brandwise and MarketTime, we are sharing some important information here. Please take

the time to review this information, and we look forward to supporting your success in utilizing mtCharge!

1. Support Center and Resources

e You can access detailed written guides and video tutorials on mtCharge by visiting the MarketTime Support Center at any time.

o Adedicated set of documentation on processing payments via mtCharge in Stream is available here. For MarketTime documentation, click here

e FAQs are located here: FAQ link

e Fora 15 minute 1:1 training session with a member of the MarketTime team, please schedule a time here: mtCharge Training

o If you have a question or need help, you can also reach our Support Team via any of the methods below:

e Email: support@brandwise.com

o Ticket: https://support.markettime.com/hc/en-us/requests/new

¢ Phone: 303-788-9970

2. Key Notes as You Start Using mtCharge

e Orders transmitted to your company prior to your mtCharge setup will not be eligible for payment processing via mtCharge. You may still manually retrieve secure credit card details via Hosted PCI.

o Those previously using HostedPCl may retrieve card details from those prior orders and use mtCharge to process payments using the ad-hoc feature in MarketTime or Stream if desired.

o Transaction Summary and Refund Reports can be found within the MarketTime Portal under “ADVANCED ANALTYCS”, Report #10, and should be available within 24hrs. Please email
mtcharge@markettime.com if additional members of your team require access to this report. NOTE: You will receive an email from noreply@tableau.com during the setup of your report. There is no
action that needs to be taken with this email, as all setup is handled by MarketTime.

o The default setting for Pre-Authorization is deactivated. If you would like to enable pre-authorization, please email mtcharge@markettime.com

3. Partnering with your Sales Teams in Utilizing mtCharge [CRITICAL GUIDANCE — PLEASE READ]
To ensure your company can fully utilize mtCharge, it is critical that the right set of Payment Terms are configured for your company.
And, because you have agency partners in both Brandwise and MarketTime, the terms need to be configured in both Brandwise and MarketTime.
MarketTime Agencies
If you are managing your own Product Data and Payment Terms in MarketTime, please adjust your payment terms by following the instructions here. This process should take less than 5 minutes.
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Note: there are slightly different versions of this email, depending on if the Brand is going to be using
mtCharge in MarketTime or in Stream. The email provides guidance on how the Brand can get the most
out of mtCharge, as well as a link to schedule a 1:1 training if they want to.

Importantly, it also contains a templated email that the Brand is asked to use in communicating their
move onto mtCharge to their agency(ies), with the request to adjust their payment terms appropriately.
This is a key step in ensuring that the right terms are setup to match a Brand’s preferences, particularly
given how many Brands an Agency manages the payment terms on behalf of.


https://onboarding.getbalance.com/vendors/started?token=457978299383814ffb146c34891f48ae536cffe842e5fa6e&externalReferenceId

